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Answerall i arks. Marks of
CO, 70, and Bloom's Taxonomy levels (Cogtive) are witen inthe right margin.

1. a) Contrast customer needs, wants, and demands. Discuss five different marketing 15 (COD
‘management orientations with relevant examples. ?:’UI »

) Wha do mean by custome Lf ime value and ket offering? Explain the 15 (CO1)
“Companies should manage customer equity carefully by building the ®o1) N
right x:lnlmmhlps with the right customers.” Eenld)

2. @) Why do you think market-oriented definition is better than product-oriented 15 (C02)
definition? Describe various strategies for closing strategic planning gaps with P01
real life examples. Level2)

b) Contrast vision and mission. Deseribe- how will you perform current business 15 (€08

Po1)

portfolio analysis of Google using BCG matrix? 5

3. a) Deseribe the elements of a company’s microenvironment with their imy 1s (o2
for marketers. :"lg'll »

b Describe the recent demographic trends in Bangladesh with their implications for 15 (C02)
marketers. o

)
(Level 3)

IS

Explain different stages of the buyer decision process? Describe the personal 15 (COD
factors influencing consumer buyer behavior. (L)
(Level2)

b) Water is water, right? Not so! Beverly Hills 90H20 claims to be designed “by a 15 (con
world-class team of experts, including ier.” The winner of the (po1)

World's Best Water Award, his water s sourced in the California mountains. At (1)

$72 for a case of 24 bottles, this is not your everyday drinking water. The 7.5

alkalinity “silky” water is loaded with minerals and electrolytes. It s available in

fine restaurants, gourmet markets, and luxury hoels but is sold only in California.

Bcverly Hills 90H20 is not the only luxury water, and it is actually somcwhll of

the gold o silver crown cap- you can double the price if you want that. Acqua di
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Cristallo Tributo, a Modigliani gold-bottled water, tops them all at $60,000 per
bottle!
Requirements:
i, Explain the factors that you think encourage consumers to purchase these
Iuxury botile water
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