L 63 oSGl A oa L) Aaalal)
LINIVERSITE ISIAMIQUE DE TECHNOLOGIE
ISLAMIC UNIVERSITY OF TECHNOLOGY
DHAKA, BANGLADESH
ST ORGANISATION OF ISLAMIC COOPERATION

Internship Report
on

"Digital Marketing, Content Strategy, and Lead Generation in
a Global Context at Get Levrg"

Submitted to:

Islamic University of Technology
In partial fulfillment of the requirements for the degree of BBA in Business and
Technology Management (BTM)

Submitted by:

M% ayem

ID: 200061125

Department of Business and Technology Management
Islamic University of Technology

Farjana Nasrin
Assistant Professor
Department of Business and Technology Management
Islamic University of Technology



Declaration

I, Mostofa Nayem, a student of the Department of Business and Technology Management
(BTM) of Islamic University of Technology (IUT) hereby attest to the fact that this report
is purcly my own work and has been prepared under the supervision of Farjana Nasrin,
Assistant Professor in the Department of Business and Technology Management. I also
ascertain that I have not given this report to any other person or organization in return for
any kind of certificates. Furthermore, 1 take full responsibility for any violations of the
university's plagiarism and Al detection policies.

Name: Mostofa Nayem

ID: 200061125

Department of Business and Technology Management
Islamic University of Techng

‘ Jqs"ﬂ“a

Farjana Nasrin

Assistant Professor

Department of Business and Technology Management
Islamic University of Technology




